Student Fee Advisory Committee
Meeting Agenda
Fall Quarter Week 10, 12/6/2019
Student Services Center Flagpole
3:00-4:00PM

Call to order-- 3:00 PM

Motion to Approve Last Week’s Minutes
Motion: Revelle Representative
Second: ERC Representative
Walking tours of student services

A.
B.

C.

3:00 — 3:05 — Walk to Study Abroad
3:05 — 3:15 — Study Abroad
3:15 - 3:20 — Walk to Price Center
3:20 — 3:30 — Center for Student Involvement

- Website offers easy access to joining and registering student
organizations in addition to Greek Life chapters

- Highlights community service and leadership opportunities while
providing resources towards workshops or volunteer services

- Utilizing the Student Events Insider to promote opportunities and events
for students to bolster student involvement and input (receives 7,000-16,000 hits
a week). This is presented to first years, transfers, parents, classes, etc. to get
the word out

- Promotion of Triton Life on social media platforms such as Instagram

- “l am a Triton Changemaker” and “I got Involved” campaigns that use
students and their stories to connect with others

- Hoping for a new space at some point since the Center mostly consists
of hallways without a central space for students to actively gather and connect

. 3:30 — 3:40 — Student Life Business Office

- In charge of funding events for student organizations while working with
advisors for student organizations and CSI

- AS allocates around 600k to the office

- SFAC fee only goes towards salaries while AS fees go towards
programming

- A few years ago, there were concerns with staffing but now they have
reached a sufficient number. There are recruitments ongoing since Spring
quarter is the busiest time. This is where the orgs are most involved and with the
year ending, a lot of events are being hosted

- AS and GSA fees carry over to the following year
3:40 — 3:50 — University Events Office

- Consist of 4 full-time employees, 4 student assistants, and 1 part-time



STE

- TritonFest events are partnered with ASCE, the Zone, and others are
open to undergraduate, graduate, and international students (to foster inclusivity
and community building)

- Can also partner with the six colleges on their college festivals when
getting artists

- Also supports outward-facing projects directed to off-campus
organizations such as SD Hacks 6th Annual event

- Have a 37% return rate, meaning students that are not freshmen still
return to attend TritonFest events in the evenings

- No less than 89% approval rates

- Partnering with Recreation for a wellness event in January offering
fitness program, class, and facility showcase

- Produced events for 18,000 students across 18 events to create spaces
for students to gather and interact outside of their residence halls or classes.
Because there are not a lot of cluster points for community building in the
campus construction, there events are particularly important

- Under the Influence event showcase how influencers have a great
impact on students. This is an opportunity to get different types of talent to
engage with different students. This series is kept dynamic with a balance
between recurring events and changing it up for excitement.

- In post-event surveys, they ask questions about feelings regarding
association with the university, the duration of time spent at the event (72% stay
between 2-4 hours), etc. It is more than just a headcount

- Looking for non-traditional personalities that are non-music or
non-speaker for diversity

- Focus on training and understanding regards to goals and objectives.
Spending the summer to goal set to help ASCE with the events they want to see

Announcements

- Next Quarter Projections: Budget requests, reading budget narratives to

prepare for proposal discussions on Fridays. There will be a four-week presentation
schedule, so focus on what is being asked for, how student life experience will be
impacted, and other relevant criteria.

Adjournment -- 3:50PM



